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Relationship among Dual Network Embedding, Knowledge Source and Knowledge Transfer

Performance of Multinational Corporation Using the empirical regression statistical method
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2. Business School, Central University of Finance and Economics, Beijing 100081, China)

Abstract: Based on the investigation data of multinational corporations in China, this paper analyzes the impact of embeddedness in internal net-
work and external network on knowledge transfer performance of multinational corporations,and tests the mediating effect of knowledge source
on these impacts. The results show as follows:dual network embeddedness has positive impacts on the knowledge transfer performance of multi-
national corporation;knowledge source plays the mediating role in these impacts.

Keywords: dual network embeddedness;knowledge transfer; knowledge source;multinational corporation

Research on Theoretical Source of User Dominating Innovation
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Abstract: Through comparing and deducting user-producer interaction theory,user innovation theory and user involving innovation theory, this
paper proves the theoretical possibility of user dominating innovation. And it determines the necessity and feasibility of user dominating innova-
tion for equipment products through analyzing the features of complex product system.
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